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John Allen, FOTILE 

Not All CFM's Are Created Equal! 

Tuesday, 2/11  –10:00 AM 

John Allen is a performance driven and bottom-line individual with a proven track record in consulting, sales, training 

and coaching.  

John is no stranger to sales success. In 1989, he worked for a large finance company in Georgia. John ran the number 

one office three out of the five years he was with the company. During that time, he trained and promoted four 

assistant managers to successful managers. 

John was introduced to the automotive business in 1993 at a dealership in Texas. He was the number one salesperson 

for three years straight. John was asked to become the sales training for the dealership because of his success at selling.  

John took a break from the automotive business in the late 1990's to work as an investment advisor for a major 

investment company. He hit built his business from scratch to well over 400 accounts in his first year. John trained all the 

new agents on the proper sales techniques needed to be successful in the business. In his last year with company, John 

sold over a million dollars worth of product in only eight short months. 

In 2000, John left the company to start his own investment business. He sold over two million dollars worth of product in 

his first seven months of being in business. After one year, John decided to expand his business outward. After three 

successful years, John sold his investment business.  

From 2003-2005, he was a national executive coach traveling throughout the United States and Canada.  

From 2005-2007, John operated his own business consulting company. He provided financial analysis regarding 

restructuring and turnaround services for companies and their stakeholders. Also John identified and corrected the key 

fundamental organizational problems causing the companies underperformance. 

From 2008-2010, John went to work for an international business consulting company. He identified and fixed problems 

with productivity, profitability, waste, management, business operations and strategy in all categories of small to 

midsized companies.   

In 2011, John had to leave the industry he loved to come to the aid of the family business. He took over the role of the 

general manager. John restructured the company putting proper financial and organizational controls in place to insure 

the profitability of the company. In July of 2017, his father retired and closed the family business. 

In August of 2017, John went to work for FOTILE as their National Sales Manager to help grow and expand the brand into 

the American Marketplace. 
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Christy Aloise, Wells Fargo Retail Services 

Increasing Your Sales with Financing 

Tuesday, 2/11  –10:00 AM 

Christy Aloise partners with clients and top dealer based programs to increase their knowledge and skills in order to help 

them profitably and compliantly grow their business through offering financing to their customers.  Christy believes that 

through the use of a strong and effective financing program, the business will benefit with increased sales, average 

tickets, and repeat purchases, while the consumer will benefit by getting the product and/or service they need or want 

today and paying for it over time with convenient monthly payments.  Christy has worked in the consumer lending and 

financial services industry for over 17 years; nearly 16 of that with Wells Fargo.  Christy holds a Bachelor's Degree in 

Business Administration from the University of Kentucky. 

 

Tristian Bailey, Site On Time 

Digital 201: Digital Targeting - How much do we really know about customers and why it matters. 

Sunday, 2/09  – 1:00 PM 

Tuesday, 2/11  –11:00 AM 

Tristian Bailey is a Digital Marketing Specialist at Site On Time, where she creates and manages Google Ads Accounts 

including campaign creation, budget management, and ad optimization. Tristian's background includes a Bachelor of 

Business Administration, Master of Business Administration, and 2+ years of marketing. Outside of the office, Tristian 

enjoys reading, soccer games, spending time with friends and family, and playing with puppy dogs. She has two fur 

children, Princess Leia (one very loveable puppy dog) and Maui (a very fluffy kitty cat). 

 

Chris Baker, Life Proof - administered by Safeware 

Service Contracts:  Skills and Techniques for Success, presented by Life Proof 

Wednesday, 2/12  – 9:00 AM 

Chris joined Safeware's Business Development Team more than 7 years ago to help grow the Furniture and Appliance 

verticals within the company. During this time, he has worked with hundreds of dealers to train and support their 

service contract programs, resulting in increased attachment rates and revenue. He now leads Safeware's training and 

program development efforts for Life Proof's Furniture and Appliance Protection, an approved Nationwide Marketing 

Group program. Prior to Safeware, Baker worked in retail stores selling hardware and services, such as service contracts. 

 

Leon Barbachano, Nationwide West 

Member 2 Member Roundtable:  In-Store Experience 

Tuesday, 2/11  –10:00 AM 

Leon Barbachano has a Bachelors Degree in Marketing and an MBA with an emphasis on Entrepreneurship. Prior to 

joining Nationwide West as General manager in October of 2018 – he was a partner in Allen & Petersen Cooking & 

Appliance Center and Automated Laundry Systems which are based in Anchorage, AK. Even though he has a degree in 

marketing he will be the first to tell you that for the most part traditional media is dead. In his companies he used to 
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spend lots of money in advertising. Now he has altered his advertising to be based on using digital marketing to drive 

sales through the door. (He ditched Newspaper, Radio and TV back in 2008 and hasn't looked back!) 

 

Bob Bauer, DispatchTrack 

Exceeding Customer Expectations at Every Step 

Tuesday, 2/11  – 1:00 PM 

Tuesday, 2/11  – 2:00 PM 

As VP of Sales and Marketing Bob’s primary responsibility is driving DispatchTrack sales strategy and market penetration 

into multiple verticals. With over 30 years of experience in the furniture retail industry, he has held a variety of senior 

management roles including buying, product quality research, advertising, marketing and building effective sales 

organizations.  

Bob has extensive knowledge of the challenges facing delivery logistics in a retail organization to help DispatchTrack 

deliver the best software service to the Supply Chain industry. Along with experience, he also brings his passion to 

generate the highest quality customer service possible. As the sage of best practices, he’s constantly pushing existing 

customers to get even more out of the software they're already paying for after they're satisfied with its performance 

and ROI.  

By focusing on relationships above all else, he builds connections that endure, primarily in the enterprise sector. 

 

Brent Biermann, Xsensor 

Increase Mattress Sales with Xsensor 

Tuesday, 2/11  –10:00 AM 

Brent Biermann has 30 years of experience in the bedding industry with Serta, Sealy, King Koil and FXI and 10 years of 

retail buying experience with major department stores.  

Brent has a balanced background in bedding sales in the front and back end.  He has directed sales teams, developed 

product lines and managed a mattress factory. 

 

Bill Brunelle, Independent We Stand 

Why Buy Into Buying Local 

Tuesday, 2/11  – 9:00 AM 

Tuesday, 2/11  – 1:00 PM 

Bill Brunelle is the co-founder of Independent We Stand, a nationwide movement of small business owners whose 

mission is to inspire other small business owners to better understand and celebrate their locally owned status while 

educating consumers about the importance and strong economic benefits of supporting them. With 25+ years of 

marketing communications experience, he’s developed the unique opportunity to see from both sides the struggles and 

challenges that small business owners face when competing against the big box stores and national chains. 
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Chris Bryant, Nationwide PrimeMedia 

In-Store Video: Optimizing Your Shoppers' Last Three Feet 

Sunday, 2/09  – 2:00 PM 

Monday, 2/10  – 1:00 PM 

As a cofounder and partner with Nationwide PrimeMedia, Chris has spent the past 20 years working with Nationwide’s 

members and staff on virtually every facet of PrimeMedia’s media and technology initiatives.  Today his focus is video 

distribution in general and the MemberNetTV digital signage system primarily.  In addition, he also serves as liaison with 

PrimeMedia’s technology developers for various digital platforms.  From content development, to distribution, to digital 

platform design and implementation, Chris’ real world in-the-trenches experience makes him a “go to” guy for 

information, execution and user support related PrimeMedia’s services and programs. 

 

Kevin Bryant, Nationwide PrimeMedia 

As Seen On TV: Driving Sales Through the Credibility, Visibility and Effectiveness of Television Advertising 

Monday, 2/10  –12:00 PM 

Tuesday, 2/11  –11:00 AM 

 

As a cofounder and partner with Nationwide PrimeMedia, Kevin has spent the past 20 years working with Nationwide’s 

members and staff on virtually every facet of the group’s consumer messaging and video resources.  Today his primary 

focus is on production and post production of Nationwide’s vast array of television commercials, web videos, digital 

signage videos and member communication videos.  Having created and produced thousands of commercials and videos 

for every product category, every promotion and every distribution medium, Kevin has a practical, common sense 

understanding of what works, what doesn’t and why.  He is a valuable resource for members looking to increase traffic 

and sales via the powerful advantages of video. 

 

Steve Bryant, Nationwide PrimeMedia 

Member 2 Member Roundtable:  Your Message and Your Media - What Your Company Says is as Important as Where 

You Say It 

Sunday, 2/09  – 1:00 PM 

Do You Feel Me? Balancing the Logic and Emotion of Team Building for Improved Company Performance 

Sunday, 2/09  – 2:00 PM 

Monday, 2/10  – 1:00 PM 

Wednesday, 2/12  – 8:00 AM 

Member 2 Member Roundtable:  Your 2020 Advertising Mix:  How, What and Where of Marketing 

Sunday, 2/09  – 3:00 PM 

Member 2 Member Roundtable:  Your 2020 Advertising Mix:  How, What and Where of Marketing 

Monday, 2/10  –12:00 PM 

Steve began his 45–year career in consumer electronics becoming a partner with a $90 million Atlanta–based retailer. 

Upon selling his interest, he formed an education, technology and marketing company whose materials, programs and 
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strategies have been used by thousands of companies and their retail salespeople and managers throughout North 

America. Since 2000 he has focused exclusively on the needs of the members of Nationwide Marketing Group 

establishing Nationwide PrimeMedia which concepts, produces and delivers the group’s advanced video learning 

systems, high–impact television commercials, digital signage technologies, web video content, live educational programs 

and more. 

 

Chad Burris, Nationwide Marketing Group 

Product Protection Dealer Roundtable 

Sunday, 2/09  – 1:00 PM 

Member 2 Member Roundtable:  Product Protection Success 

Tuesday, 2/11 – 11:00 AM 

Chad Burris has helped develop and manage the Protection Plan programs for Nationwide members for over six years.  

Chad's favorite part of his job is celebrating the success of Product Protection sales with the retailers who achieve their 

goals in the category. 

 

Michael Campbell, Leather Italia USA 

The Benefit of Selling Leather at Retail 

Sunday, 2/09  – 2:00 PM 

Tuesday, 2/11  – 7:00 AM 

Leather Italia USA was founded in 1997 by Michael Campbell, current CEO and President. The company launched with a 

promise to create and offer the best values and best quality available worldwide in the leather furniture market. Mr. 

Campbell created a culture and passion from what was born in previous years in the raw material supply markets and 

tannery world markets. Leather Italia takes great pride and honor in having the expertise and leather knowledge second 

to none, and the company, Leather Italia USA and team, is recognized worldwide for offering unmatched value and 

leather quality. 

Leather Italia USA is viewed worldwide as a recognized name brand. The company supplies the finest retailers and 

partners in depth from various collections including up to date OEM developments. The company has received notoriety 

and various awards and supports many charitable functions with keen focus on children and the ”Taylor Campbell 

Pledge Fund” at the UNC North Carolina Jaycee Burn Center, Chapel Hill, NC. Mr. Campbell, the companies' CEO and 

President, serves as an Advisory Board Member at UNC North Carolina Jaycee Burn Center and is very proud of the 

businesses' accomplishments and energy in making positive differences in lives. 

 

Scott Carr, Malouf 

How to Use Competitor's Promotions to Drive Your Sales 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  – 9:00 AM 

Wednesday, 2/12  – 8:00 AM 
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Scott Carr, MALOUF marketing director, leads the product and content marketing efforts of the company. Scott's 

attention to detail and creative marketing mind have helped provide retail partners with numerous tools to successfully 

market Malouf products to their customers. Scott has a background in the health and fitness industry and has now 

brought that knowledge to the sleep industry. 

 

Matias Cermeno, GE Appliances 

GEA New Ultra Fresh Front Load Laundry and new PTS9000/PTD9000 Wall Oven 

Monday, 2/10  – 1:00 PM 

New Cafe Quad Door Refrigerator and the GEA fingerprint resistant line up 

Monday, 2/10  – 3:00 PM 

Matias joins the training team from a successful career in GEA sales.  We are very excited to have him on the team for 

Nationwide Learning Academy. 

 

David Crimmins, Flexsteel Industries, Inc 

Enabling e-Commerce with Home Furnishings 

Sunday, 2/9 – 1:00 PM 

Sunday, 2/9 – 3:00 PM 

Tuesday, 2/11 – 8:00 AM 

David has extensive sales leadership experience in the furniture industry, and a proven track record of generating 

profitable sales growth through the development of internal and independent sales teams and building organizational 

capabilities to meet end user needs. Prior to joining Flexsteel, David led the sales organization for the Senator Group, 

where he developed and successfully implemented a go to market strategy for two brands that resulted in rapid revenue 

growth.  Previously, David spent ten years with HNI Corporation, holding a variety of sales and General Management 

roles across multiple business units. 

David holds a Bachelor of Arts in Marketing from the University of Northern Iowa and a Master of Business 

Administration from the University of Baltimore. David, along with his wife Ashley and two children, Callie and Mack, 

reside in Dubuque, IA. 

 

Amy Croom, Nationwide Marketing Group 

The Power of Public Relations 

Monday, 2/10  – 4:00 PM 

Amy Croom joined Nationwide Marketing Group in April 2019 as director of PR & communications. She previously 

worked for Vela Agency, a marketing firm in Winston-Salem, N.C., where she spent 16 years creating internal corporate, 

external consumer and public relations communications for a host of companies, including Mack Trucks, Volvo Trucks 

North America and Novant Health. 
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Amy graduated from the University of North Carolina at Chapel Hill with degrees in journalism and political science, and 

earned a master’s degree from George Washington University in political management. In her previous lives, she worked 

as a reporter for the Winston-Salem Journal, Cincinnati Enquirer and Tribune Media Services, and as a legislative aide on 

Capitol Hill. 

 

Greg Danko, Site On Time 

Let's Talk Chat! How to Use Chat to Drive Sales 

Monday, 2/10  – 4:00 PM 

Wednesday, 2/12  – 8:00 AM 

Greg Danko is the Director of Web Services with Site On Time. He has over 11 years of experience in the retail industry 

and has been with Site On Time for the past 11 years, initially as Project Manager and now in his current position.  

Greg has worked with several of the group's top performing members and has seen first-hand the success of utilizing 

Chat for their websites, especially those that had some reluctance prior to adoption. 

 

Jennifer Danko, Site on Time 

Member 2 Member Roundtable:  Website Execution 

Sunday, 2/09  – 4:00 PM 

Mattress University Part 1 

Monday, 2/10  – 1:00 PM 

Make Sure You’re Getting the Best Return on Your Digital Marketing Campaigns 

Tuesday, 2/11  – 2:00 PM 

Jennifer Danko is the Chief Technology officer for Site On Time website development. She is Google Adwords Certified 

and a Google Partner.  She has worked in the appliance, electronics and furniture industries for more than 20 years. 

Before starting Site On Time in 2008, Jennifer worked in a retail appliance and electronics store for more than 6 years, 

learning the ins and outs of the industry and the many aspects of running a store. While employed she also earned her 

associate’s degree in accounting. During this time she researched and implemented a store management software 

system for the company. In 1999 she accepted a consultant position with the same software company. Jennifer spent 

the next 9 years learning programming, providing customer support and traveling across the country to provide training 

and consulting for this software system. In 2007, she realized the strong need and demand for reliable and reputable 

website development within this industry.  After successfully launching several ecommerce websites she decided to 

pursue this full time and started Site On Time in 2008.  Her years of experience in the appliance, electronics and 

furniture industry allows her to better understand the needs of the retailers and develop solutions that work within the 

industry. Her accounting and software experience gives her first hand knowledge of the intricacies of building and 

maintaining a solid, stable and user-friendly retail solution. Site On Time developed and manages the Nationwide Point 

of Sale Solution, Prime Systems. Jennifer lives with her husband of 22 years and daughter in Gainesville, GA. 
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Randy Derr, Nationwide Marketing Group 

Exchange 2.0 

Tuesday, 2/11  –11:00 AM 

Wednesday, 2/12  – 9:00 AM 

Randy has over 20+ years of experience in the Consumer Products Industry and has worked for both the Manufacturer 

side of the industry as well as the Distribution side.  He most recently worked for the Core Team as an Member Support 

Manager prior to moving over to the Merchandising Team at Nationwide Marketing Group. He has extensive knowledge 

in both Sales and Merchandising. He is responsible for working with the Core Distributor Partners that support and 

merchandise on eXchange. He also works with some of the Key Vendor Partners that you will find on eXchange. Some of 

the responsibilities of his role include negotiations of programming, pricing, promotions, policies and procedures with 

these vendor partners. He along with Kevin Schloesser are your contacts for eXchange. 

 

Electrolux Consumer & Product Education Team , Electrolux 

Electrolux & Frigidaire Professional - Preview the All-New Brand Experiences Coming in 2020! 

Monday, 2/10  – 1:00 PM 

Frigidaire Fresh Obsessed! 

Monday, 2/10  – 2:00 PM 

Air Fry in Every Platform & Exciting Induction Innovations! 

Monday, 2/10  – 3:00 PM 

Presenter Information Coming Soon! 

 

Bob English, The Legacy Companies 

Expanding your business into a new product segment; new customers and unprecedented growth! 

Tuesday, 2/11  –11:00 AM 

 

Bob English has over 30 years of experience in the appliance industry successfully developing both retail and commercial 

business segments. Bob was Merchandising Director for Appliances responsible for buying refrigerators, freezers and 

accessories for Lowe's Home Improvement which is the largest appliance retailer in the US. Prior to that, Bob held 

leadership positions at Whirlpool Corporation as well as positions at Electrolux, Huffy Bicycles and EcoWater Systems.  

As General Manager of Whirlpool Corporation's Global Commercial Laundry business, he was responsible for developing 

the global strategic business plan and growth initiatives.  Bob oversaw global sales through a network of over 150 

distributors in 48 countries and led marketing, service, parts, supply chain, procurement, product development and 

engineering. Throughout Bob's tenure at Whirlpool, he also managed national retail accounts and Midwest regional 

sales to independent retailers.  Bob is currently General Manager of Commercial Sales at The Legacy Companies.  

Bob's success in building strong retail and commercial businesses comes from understanding the customer and 

encouraging collaboration. He is known for creating an entrepreneurial environment even within larger companies to 

engage and empower employees to make decisions that drive business growth and support speed to market. 
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Michael Earls, GE Appliances 

GEA Connected Home Training 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  –11:00 AM 

Michael is the Senior Merchandising Manager of smart home solutions at GE Appliances.  You may remember Michael 

from previous Nationwide Learning Academy sessions.  Michael was the GEA training manager for a number of years 

and spoke at many NLA sessions.  We are excited to have his passion for training on the smart home solutions team. 

 

Amanda Evans, Nationwide Marketing Group 

Millennials...How they shop and what should you be doing to attract them 

Tuesday, 2/11  –10:00 AM 

Amanda Evans serves as Nationwide’s Director of Marketing, working to create advertising campaigns and promotional 

events to help independent retailers reach new customers and drive sales. Amanda has spent the last two decades in 

marketing and advertising roles in franchising, non-profit and at a digital agency. She resides in Memphis, Tenn. 

 

Dee Ferraro, Banner Marketing 

Millennials...How they shop and what should you be doing to attract them 

Tuesday, 2/11  –10:00 AM 

Dee is a seasoned marketer who has been connecting brands with consumers for over 20 years. She has wide-ranging 

experience in the design and execution of multi-channel, integrated marketing strategies that create connected 

experiences for target audiences. Her background includes working with major brands in a variety of sectors including 

Technology, Consumer Electronics, Automotive, and Subscription Entertainment in addition to Retail. 

In a field increasingly dependent on and driven by all things digital, she's passionate about finding the balance between 

technology and humanity to build customer relationships. 

 

Peter Finnerty, SHARP Home Appliances 

SHARP Appliances, 2020 Strategy & New Product Introductions 

Monday, 2/10  – 2:00 PM 

Tuesday, 2/11  – 8:00 AM 

Pete is a seasoned sales leader and been with SHARP for over 25 years in various sales positions within the Appliance 

and Consumer Electronics Divisions.  He has spent almost his entire career working with independent retailers and has a 

strong background with buying groups.  He understands the challenges that a small business owner faces in today's 

economy and is very creative and quick to react to the fast-paced consumer retail business. 
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Jon Gadbois, Boston FAM 

Influencer marketing – how to run a successful influencer marketing event that works for RETAIL 

Tuesday, 2/11  – 9:00 AM 

The importance of maintaining a balanced media mix – sometimes what you can’t measure matters just as much as what 

you can 

Tuesday, 2/11  –10:00 AM 

At Boston FAM, Jon oversees all aspects of marketing two unique brands: Furniture & ApplianceMart and Ashley 

HomeStore. Jon and his team of two do everything from media buying to graphic design, copy writing to reputation 

management, media planning to digital strategy and everything in between. In the industry since 2000, Jon started on 

the sales floor and worked his way up and into marketing. Jon is most proud of his team's ability to squeeze every last 

ounce of value from every dollar spent on advertising. 

 

Jason Gastman, FOTILE 

Not All CFM's Are Created Equal! 

Tuesday, 2/11  –10:00 AM 

For the past 20 year, Jon has spent his time focusing on Product Marketing of consumer products mainly in the 

Consumer Electronics space.  He has held Management positions in various companies focusing on personal care 

products, CE products such as; TVs, Home Theater, Audio, as well as home appliances.  In his current position with 

FOTILE America, Jon works on New Business initiatives along with product development for the American Market.  His 

areas of focus for the past several years have been in the following capacities: Product Planning, Product Launch, Brand 

Management, Product Positioning, Life-cycle Management, Sales Management, Merchandising, Promotional Planning & 

Execution, Competitive Analysis, and Strategic Planning. 

 

Adam Gilbert, Retailer Web Services 

You + RWS: Succeed Together 

Sunday, 2/09  – 3:00 PM 

Tuesday, 2/11  – 2:00 PM 

Adam Gilbert is a Senior Sales Executive at RWS and a digital guru. With 6 ½ years of extensive experience, Adam has 

personally worked with more than 1,000 independent retail stores across the United States in the Appliance, Furniture, 

Mattress, and CE industry. His passion for growth, technology, and helping others, combined with his leadership and 

ability to navigate and establish an effective digital presence, Adam positively impacts the lives and financial well being 

of those he serves. With his business background, undergraduate degree in Business and Communication from Arizona 

State University, followed by a graduate degree (MBA), Adam is a proven cross-functional leader that understands what 

it takes to increase profits and drive growth in today’s digital age. RWS has digital solutions that are second to none and 

creating an effective road map that helps independent retailers have a competitive edge in an ever-changing digital 

environment is important to him. When Adam isn't at work he enjoys spending his time with his wife, Meghan and their 

three boys. 
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Jennie Gilbert, Retailer Web Services 

AdRocket Boost and WebFronts: The GPS Positioning Your Store Along the Digital Highway in Today's Customer Journey 

Monday, 2/10  – 3:00 PM 

Wednesday, 2/12  – 9:00 AM 

Jennie Gilbert is the co-author of RE:THiNK - 11 surprising things you should do now to win retail customers in the digital 

age and RE:MARKET: new digital techniques independent retailers can use now to compete better, grow faster and work 

smarter. She believes independent furniture, mattress and appliance retailers can not only stay in business - but 

significantly grow their profits and market share - if they do the right things at the right times. Her deep understanding 

of the needs and potential of independent retailers is born through relentless research with real end consumers about 

how they shop for these specific types of durable goods and select the retailer they'll ultimately buy from. This research 

has led to frequent speaking engagements, trade article publications and the new release of RE:THiNK - the first 

furniture industry-specific book of its kind. As the Chief Operating Office of Retailer Web Services, she leads a team of 

over 50 dedicated professionals serving over 2,000 independent retailers throughout North America. 

 

Dean Hanby, VP, Nationwide Southeast 

Member 2 Member Roundtable:  Website Execution 

Sunday, 2/9 – 4:00 PM   

Member 2 Member Roundtable:  Pricing Online and In-Store 

Tuesday, 2/11 – 8:00 AM 

Member 2 Member Roundtable:  Team Member Compensation 

Wednesday, 2/12  – 8:00 AM 

Member 2 Member Roundtable:  Team Member Training and Development 

Wednesday, 2/12 – 9:00 AM 

Dean Hanby is the General Manager of Nationwide Southeast and has been in that position for the last 7 years. Prior to 

joining Nationwide in 2012 – he worked for several different retailers including Conns, A1 Appliances, Kirschman’s and 

Campo/Sound Trek, working in several different positions from Sales to Executive positions. He also worked in the 

distribution part of the business with DSI.  

Dean was born in Louisiana and has spent most of his life there. He currently lives in Mandeville, Louisiana with his 

family. He has been married for 34 years and has three grown children. 

 

Telema Harry, GE Appliances 

GE Appliance Digital Diagnostic Tool.  – SmartHQ Service (formerly NewFI Mobile 

Sunday, 2/09  – 1:00 PM 

Dealers will learn about the SmartHQ Service Appliance diagnostic tool that is an amazing game changer for GE 

Appliance field service efficiency. 
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Mark Hecht, Whirlpool Corp. 

Maximize Your Profit on Whirlpool's Family of Brands 

Sunday, 2/09  – 2:00 PM 

Utilizing the Tools from Whirlpool 

Sunday, 2/09  – 4:00 PM 

Presenter Details Coming Soon! 

 

Stacia Heintz, Samsung 

Samsung Home Appliances 

Sunday, 2/09  – 2:00 PM 

Monday, 2/10  – 3:00 PM 

Stacia Heintz is the Nationwide account manager for Samsung Home Appliances. With over 10 years of experience 

working with the independent dealer channel in sales, training and account management.  She resides in the Midwest 

with her husband and German Shorthaired Pointer named Dutch. 

 

Joseph Herren, Allied National 

Exclusive Nationwide Member Group Health Plan 

Tuesday, 2/11  – 1:00 PM 

Joseph has taught insurance professionals nationwide how to navigate the complex world of health insurance, and how 

to control their customers health insurance risk. He has developed and implemented over 200 national and regional 

association health programs in his 18-year insurance carrier. Joseph currently serves as the national managing general 

agency and executive director of affinity programs for Allied National one of the United States oldest and most 

respected third-party administrators. 

 

Eric Holmstead, Malouf 

How to Use Competitor's Promotions to Drive Your Sales 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  – 9:00 AM 

Wednesday, 2/12  – 8:00 AM 

Eric Holmstead, MALOUF national sales manager, leads the strategic direction and initiatives of the sales team. Eric's 

people-oriented leadership and client-focused solutions help further Malouf's people first approach in the industry. He 

provides direction on new product development, oversees marketing initiatives, and consults with supply chain. 

Holmstead brings a unique background in customer satisfaction and attention to detail to the company with his prior 

career as a mechanic. His work ethic has been instrumental in leading the Malouf sales team through fast and 

sustainable growth. 

 



Nationwide Learning Academy Presenter Biographies 

 
Melanie Huet, Serta Simmong Bedding 

Mattress University Part 1 

Monday, 2/10  – 1:00 PM 

Presenter Details Coming Soon! 

 

Aaron Jahn, GE Appliances 

GEA New Ultra Fresh Front Load Laundry and new PTS9000/PTD9000 Wall Oven 

Monday, 2/10  – 1:00 PM 

New Cafe Quad Door Refrigerator and the GEA fingerprint resistant line up 

Monday, 2/10  – 3:00 PM 

Aaron has several years of corporate sales training experience.  He brings new and innovative training ideas to create a 

fun learning environment and  audience participation so the information is retained long after the training is complete. 

 

Becky Jarrell, Nationwide Marketinng Group 

Social Media 2.0: Facebook, YouTube, Instagram and more 

Tuesday, 2/11  – 7:00 AM 

Wednesday, 2/12  – 8:00 AM 

Becky came to Nationwide in January 2019 with 15+ years in marketing, branding and account management experience. 

She has managed marketing campaigns within healthcare, financial, sporting goods and beverages industries. Along with 

corporate and agency experience, she also has nine years of nonprofit digital and branding campaign management. At 

Nationwide, Becky is responsible for the day-to-day functions and management of the new internal marketing agency. 

She lives in Atlanta with her 4-year old son, Silas, and their two dogs, Sullivan and Eleanor. 

 

Connor Johnston, Site On Time 

Digital 101: How to start and build a successful digital marketing strategy 

Monday, 2/10  – 2:00 PM 

Tuesday, 2/11  – 1:00 PM 

Connor Johnston was born and raised in Huntington Beach CA. He attended the Micron School of Business and 

Economics at Boise State University where he focused his degree in Marketing. In his free time he enjoys fishing, 

mountain biking, and snowboarding in Tahoe. Connor has loved every minute of growing the independent channel 

through digital and is excited to see where the future takes this industry. 
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Anitha Kannu, GE Appliances 

GE Appliance Digital Diagnostic Tool.  – SmartHQ Service (formerly NewFI Mobile 

Sunday, 2/09  – 1:00 PM 

Dealers will learn about the SmartHQ Service Appliance diagnostic tool that is an amazing game changer for GE 

Appliance field service efficiency. 

 

Mark Kinsley, Dos Marcos and Englander 

Mattress University Session #2 

Monday, 2/10  – 3:00 PM 

Who Are You And Who Do You Want To Be? 

Tuesday, 2/11  – 8:00 AM 

Tuesday, 2/11  –11:00 AM 

Mark Kinsley is president and CEO of Englander, a top 15 mattress company founded in 1894. He’s cohost of the Dos 

Marcos mattress industry podcast, which has earned over 100,000 listeners and recorded more than 100 episodes. 

Home Furnishings Business recognized Kinsley as one of its Forty Under 40. He’s been a featured speaker at Furniture 

Today’s Leadership and Bedding Conferences. In his free time, he enjoys mountain biking, hiking, guitar, and spending 

time with loved ones. 

 

Michael Kirby, Tempur+Sealy 

Mattress University Part 1 

Monday, 2/10  – 1:00 PM 

Michael is a furniture industry veteran with over 23 years in the business, 19 of which have been with Tempur+Sealy. His 

early beginnings were in retail furniture store management where he was able to learn every facet of the retail business 

and gain pertinent experience from the warehouse to front door. 

 

Lindsay Kirchhausen, Google 

Google Nest for 2020 

Monday, 2/10  – 3:00 PM 

Tuesday, 2/11  – 8:00 AM 

Lindsay has been in the space home space for 7 years in marketing and sales roles. She started with Nest four years ago 

originally as a regional manager for the HVAC channel and has shifted focus in the last year to the CI channel, specifically 

focusing on Nationwide Marketing Group. 
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Tim Kiser, Wells Fargo Commercial Distribution Finance 

How to Measure & Optimize Your Business' Financial Health 

Tuesday, 2/11  – 8:00 AM 

Tim Kiser is a Vice President, Operational Risk Manager for Wells Fargo Commercial Distribution Finance (CDF). He has 

20 years of experience in the inventory finance industry at CDF. Prior to his current role, he served in various roles 

including Business Development, Portfolio Management, Underwriting, and Credit Director.  

Tim's experience in risk has provided substantial knowledge in understanding financial statements. His financial 

statement talks are mixed with humor, real-life examples, are easily understood, and effective.  

He taught both personal and business finance at Cornerstone University (Grand Rapids, MI) where he earned his 

bachelor's degree and MBA. Tim is a proud veteran of the US Navy. 

 

Kris Kuester, Nationwide Marketing Group 

The Power of Persuasion and the Ethical Way to Leverage It 

Sunday, 2/09  – 1:00 PM 

Tuesday, 2/11  – 9:00 AM 

7 Must-Have Topics to Start Your Workplace (People) Training System 

Sunday, 2/09  – 3:00 PM 

Monday, 2/10  –12:00 PM 

Tuesday, 2/11  – 8:00 AM 

Tuesday, 2/11  – 1:00 PM 

10 Things Successful Leaders Know and Do Well 

Monday, 2/10  – 2:00 PM 

Tuesday, 2/11  – 7:00 AM 

Tuesday, 2/11  –11:00 AM 

Kris Kuester inspires people to change, to overcome, and to rediscover joy in their lives.  In college, Kris was an Academic 

All–NCC and All North Central Region baseball player at the University of North Dakota. After completing college, Kris 

spent five years under the tutelage of Grammy award–winning songwriter and Nashville producer Dennis Morgan. In 

addition to touring as an independent country music artist, Kris worked with artists like Trisha Yearwood, Marty Stuart, 

Pam Tillis, and Sawyer Brown. Kris had a life of successes, happiness and well–being. 

In 1996, at age thirty, a casual conversation with a physician on a golf course changed his life forever. Kris was diagnosed 

with Syringomyelia, an incurable and neurodegenerative disease of the spinal cord. After two brain surgeries and a year 

of dark depression, Kris decided that he was going to teach himself how to walk again, how to play his guitar, and 

overcome the physical and emotional ailments in his life. Kris developed a formula for overcoming his obstacles and 

wrote the book Redefined, describing how other people could follow a similar path. 

Kris has been a gifted communicator, teacher and musician for over 20 years, and serves others in this way through his 

relationship with Nationwide Marketing Group and through his foundation, Living With It. He has spent years working 

with retailers of all sizes as they look for new and innovative ways to enhance their company culture, become more 
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effective communicators, and inspire the best in their teams. Kris has also worked with many business owners, 

executives and managers throughout the Independent Retail Channel, helping them hone their leadership skills. 

 

Mark LaMar, Beko Home Appliances 

Beko Home Appliances halts the "Race to the Bottom"! 

Sunday, 2/09  – 3:00 PM 

Monday, 2/10  – 3:00 PM 

Serving as National Sales Manager, General Manager and in channel management roles for 30 years, Mark, along with 

Beko leadership, bring an "in-service" approach to the independent dealer, with a focus on forwarding our 

independence from market limitations at large. 

Accepting invitations to deliver this message here and abroad, his work includes "shining the light" on the massive value 

the local appliance professional gives their community, at times undervalued, giving a way for the independent to 

monetize their specialized expertise. 

Offering a real-way to combat the industry's "Race to the Bottom", the Beko Home Appliance opportunity aligns with 

Mark's wider-mission, and more importantly to the need of the independent to access the very rare combination of full-

line, mass-to-premium segment, limited distribution, margin, design aesthetics people want, along with pricing within 

reach. 

His background in the premium appliance sector dovetails with the Beko offering, allowing a super-premium feature-set, 

now within reach. 

 

Genna Majuta, Retailer Web Services 

WebFronts: Pricing Your Website and Showroom Floor Have Never Been So Easy 

Sunday, 2/09  – 2:00 PM 

Tuesday, 2/11  – 9:00 AM 

AdRocket Boost: Fueling Your Digital Strategy 

Monday, 2/10  –12:00 PM 

After receiving a Bachelor’s Degree in Business Administration from the University of Arizona, Genna moved to Phoenix 

where she joined the team at All Your Retail, a reseller of RWS technology. On the front lines, she learned about the 

unique challenges faced by the retailers she served and how they can be bettered by different technologies. When RWS 

formerly assumed operations of All Your Retail, Genna remained on board and moved up in the ranks to where she 

currently serves as the Chief Customer Office. With a combined expertise in customer service, digital marketing and the 

tools RWS offers, she is a great resource for independent retailers looking to enhance their web presence and grow their 

business. 
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Mike Manthey, Nationwide Marketing Group 

Member 2 Member Roundtable:  Pricing Online and In-Store 

Tuesday, 2/11  – 8:00 AM 

Member 2 Member Roundtable:  In-Store Experience 

Tuesday, 2/11 – 10:00 AM 

Member 2 Member Roundtable:  Team Member Compensation 

Wednesday, 2/12 – 8:00 AM 

As Director of Field Services for Nationwide Marketing Group for more than 3 years, Mike Manthey leads a field team of 

Member Support Managers serving the group’s Brand Builder and Core Members. 

Mike’s 23-year career began with 20 years as an independent Home Appliance, Consumer Electronics, Furniture and 

Bedding retailer. His resume includes a deep background and understanding of retail operations, merchandising and 

marketing from his time with key regional Independents within the Chicago and South Dakota markets. 

Mike holds a BA in Psychology. 

He enjoys traveling, golf, cooking and spending time with his high school sweetheart and two awesome children. 

 

Doug Marsh, Nationwide Marketing Group 

Facebook in 2020 

Monday, 2/10  –12:00 PM 

Tuesday, 2/11  –10:00 AM 

HELP! Understanding Social Media in 2020 - A Nationwide Dealer Roundtable 

Monday, 2/10  – 2:00 PM 

Since joining Nationwide Marketing Group in March of 2000, Doug Marsh has been involved in various aspects of the 

company. He originally worked directly with our members as an Account Manager in Direct Plus before moving to the 

Web Services department where he was tasked with bringing in new digital technologies as the Product Development 

Manager. There he specialized in mobile offerings and strategies and assisted members in the mobile optimization of 

their website. He now is the Content Director in our communications department while he also continues to research 

and test new digital technologies with some of our most digitally advanced members. 

 

Mike McClaflin, Flexsteel Industries, Inc 

Enabling e-Commerce with Home Furnishings 

Sunday, 2/09  – 1:00 PM 

Sunday, 2/09  – 3:00 PM 

Tuesday, 2/11  – 8:00 AM 

Mike has over 25 years of experience strengthening enterprise-wide technology, architecture, processes and business 

performance in multiple industries, including manufacturing. During his 10 years with HNI Corporation, Mike was 

instrumental in the deployment of e-commerce capabilities and the successful rollout of a company-wide ERP. Most 
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recently, Mike has held the position of Director, Acquisition Technology Strategy and Integration with Genuine Parts 

Corporation/Motion Industries. In this role, he led both the cross-functional business integration and the ERP 

implementation for acquisitions in North America and Australia. 

Mike holds an MBA from the University of Iowa and a Bachelor of Science in Accounting from Upper Iowa University. 

 

Megann McDaniel, Director of Financial Services 

Lease To Own (LTO) - Why You Need It and How To Navigate the Vendor Programs 

Sunday, 2/09  – 1:00 PM 

Tuesday, 2/11  – 2:00 PM 

Megann currently serves as the Director of Financial Services for Nationwide.  She helps drive the success of members 

through strong partnerships and programs within the lease to own and credit card processing space.  Her 17+ years 

includes experience with various aspects of the company from lease to own, credit card processors, retail credit, 

extended warranties, employee incentive programs, and MemberNet, Nationwide's intranet website.  Megann works to 

support Nationwide's retailers by partnering with the vendors that can best support and serve our members and their 

customers.  Megann has an eye for detail but a heart for Nationwide's retailers. 

 

Lee McDonald, Nationwide Marketing Group 

AT&T 101: Add AT&T to your business - more money, more customers, less time! 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  – 9:00 AM 

Presenter Details Coming Soon! 

 

Joe Milevsky, JRM Sales and Management 

Maximizing the Value and Marketability of Your Business 

Monday, 2/10  – 2:00 PM 

Tuesday, 2/11  –11:00 AM 

Calling on his more than 40 years of industry experience, Joe has helped hundreds of clients improve the performance of 

their companies and profit as a result of their business relationships with JRM. Before establishing JRM in 2001, Joe held 

various executive positions with several of the strongest retailers in our industry. He has authored numerous articles for 

industry trade publications and he is a regular speaker at national events for Nationwide Marketing Group, the Home 

Furnishings Association (HFA), Hearth Patio and Barbeque Association (HPBA), as well as many other organizations.  JRM 

has been the endorsed resource for Nationwide, for business consulting since 2001. 
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Jeremy Miller, GE Appliances 

GEA Connected Home Training 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  –11:00 AM 

Jeremy is our Commercial Director of smart home solutions.  Jeremy has vast background in this growing segment.  

Jeremy will discuss the latest applications and why this segment is important to invest in on your showroom floors. 

 

Susan Miller, GE Appliances 

GE Appliances Launches ALL NEW CustomerNet 

Sunday, 2/09  – 3:00 PM 

Susan has 18 years of experience, holding various sales, marketing, training and operational roles with GE Appliances.  

She is currently the project leader for the new business transition to Oracle. 

 

Suzanne Mowery, GE Appliances 

GE Appliances Launches ALL NEW CustomerNet 

Sunday, 2/09  – 3:00 PM 

Suzanne has been with GE Appliances for 27 years in various operational roles throughout the business.  She has spent 

the past 10 years in the e-commerce area and is currently the project leader for the new CustomerNet site. 

 

Bob Muenkel, Resident Home 

Nectar - The Sweet Aroma of More Customers 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  –10:00 AM 

Bob has 32 years in the mattress business perfecting the art of selling, or as Bob calls it, "the journey from the door to 

the desk".  With his degreed background in Psychology, Bob brings dynamic concepts in sales training and connecting 

with the consumer.  As a Solution-Selling advocate, Bob's training seminars, workshops, and motivational sessions are 

well known and favorites for industry conferences. 

Attending any of Bob's presentations comes with surprises and full engagement with relevant points that will make you 

rethink how you engage your customer thereafter.  Come prepared with an open mind.  You will be glad you did. 

 

Jerry Murphey, Doorcounts 

What's in Your Blind Spot? 

Tuesday, 2/11  –10:00 AM 

Jerry Murphey is a creative business leader with a passion for turning great ideas into new growth. With this mindset, he 

has launched more than 50 innovative products, programs, and companies -- netting over $7 billion in direct sales. 
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From Fortune 500 companies to startups, Jerry's approach is to inspire people to find creative ways to rapidly build 

brand value and to embrace change as potential waiting to unfold. 

Today, Jerry is the Managing Partner at Doorcounts Retail Sales Cloud, turning business intelligence into better sales 

results at every opportunity. 

 

Dave Orrico, Member Support Manager 

NMG 101 

Sunday, 2/9 – 3:00 PM 

NMG 101 

Tuesday, 2/11 – 7:00 AM 

Member 2 Member Roundtable:  Team Member Training and Development 

Wednesday, 2/12 – 9:00 AM 

Prior to joining Nationwide Marketing Group, Dave was the Sales VP, Director of Furniture & Bedding and “Guru of 
Competition” for a 5-store appliance, furniture and bedding retailer in Buffalo, NY. As that start-up retailer grew, at 
the suggestion of Nationwide, Dave added a Lease-Purchase payment option.  Because of this experience, Nationwide 
leadership asked him in 2013 to join a new team that would support the top 300 volume retail and RTO members. 
 
Within the realm of assisting members, he first tries to understand their evolving needs and goals. Beyond trying to 
understand their KPIs, he helps build their brand with purpose. His aim is to help weatherproof companies from any 
business storm that may arise. He’s always happy to be a guest speaker at a members sales meeting or even mystery 
shop one of their competitors. 
 
While Dave enjoys engaging with like-minded members and talking shop, he more importantly relishes the opportunity 
to share how members can work with Nationwide to achieve their goals and lessen their pain-points. 

 

Christie Parente, HiEnd Accents 

Dressing Your Beds to Make Your Registers Ring 

Tuesday, 2/11  – 9:00 AM 

Christie Parente has an extensive background in retail merchandising, specializing in home textile and decor. She 

graduated from Indiana University with a BFA in Fine Arts and Textiles. She worked in the home decor retail and design 

industry for more than 30 years. She is currently with HiEnd Accents as a Regional Sales Manager working in training and 

developing outside sales reps nationwide, as well as working directly with retail stores and designers. She has a flair for 

the dramatic in merchandising and display. With her confidence and personality, she will bring excitement and expertise 

to provide key tips and tricks to merchandise your store for higher sales and profits. 
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Mallory Parker, Nationwide Marketing Group 

Servicing Dealer Roundtable 

Tuesday, 2/11  – 7:00 AM 

Mallory Parker is an industry veteran of almost 45 years. He was born into the business and operated the family-owned 

credit retail home furnishings business for over 30 years. He has been involved in the buying group arena helping 

retailers dealer improve and enhance their business with a vast array of business services for the last 13 years. 

 

MIke Pechtel, LG Appliances 

Your Inside Track with LG Appliances:  New Products, Innovations and Promotional Plans to Drive Your GROWTH in 2020 

Sunday, 2/09  – 4:00 PM 

Monday, 2/10  – 2:00 PM 

Mike Pechtel brings 30 years in the appliance industry working for both Whirlpool Corporation and LG Appliances. Mike 

has presented at various national conferences on topics ranging for merchandising, sales and operations planning and 

supply chain management. 

 

Randi Penfil, Speaker, Grow with Google 

Get to know Google My Business:  How to make Digital your new Storefront 

Monday, 2/10  –12:00 PM 

Houston, We Have a Problem:  Who is Controlling Your Reputation? 

Monday, 2/10  – 1:00 PM 

Reach Customers Online with Google 

Monday, 2/10  – 2:00 PM 

Using Data to Drive Growth - Let's Talk About Analytics 

Monday, 2/10  – 3:00 PM 

Randi is a speaker for the Grow with Google partner program. She has more than 20  years  of experience helping small 

businesses  and nonprofits improve their digital marketing.   

As a professional speaker and trainer, Randi has educated thousands of small businesses and entrepreneurs. Before 

becoming a Google-supported trainer, Randi educated and trained SMBs for Constant Contact as the Mid-Atlantic 

Regional Development Director. She brings enthusiasm and experience to every workshop and conversation about 

digital marketing. Her passion is helping small businesses take control of their digital footprint.  
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Chris Penn, Centricity 

EPIC Protect 101 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  – 2:00 PM 

Chris has spent the majority of his career working in the service contract industry, managing large retail and OEM clients 

within the consumer product space for TPA's/Underwriters. His account management responsibilities have allowed him 

to work on many different aspects of a service contract program, including new product development, training, 

merchandising, aftermarket programs, and everything in between. Currently, Chris is the VP of Client Services at 

Centricity, which is the insurer/administrator backing EPIC Protect. 

 

Jodie Pierce, Nationwide Marketing Group 

AdRocket Boost: Fueling Your Digital Strategy 

Monday, 2/10  –12:00 PM 

Houston, We Have a Problem:  Who is Controlling Your Reputation? 

Monday, 2/10  – 1:00 PM 

As the Director of Project Execution and Deployment, Jodie Pierce brings a unique blend of marketing and software 

project execution expertise to the RWS team. Jodie joined RWS in 2013 with an education rooted in marketing and years 

of professional experience in software process and product launches. She is often involved in projects that touch all 

departments within the organization and is currently working as an integral part of the team that is continuing to 

advance the AdRocket(TM) product offering. As a Scrum Master, Jodie facilitates the project planning for the RWS 

software teams and lends her knack for executing a well-put-together plan to any project that floats her way. Outside of 

RWS, Jodie volunteers as a national officer for the Zeta Tau Alpha Fraternity and spends as much time as possible with 

her husband, Jeremy and son, Justin. 

 

Andy Polito, Retailer Web Services 

Simple Sales Techniques for the Retail Floor 

Monday, 2/10  – 1:00 PM 

Tuesday, 2/11  – 7:00 AM 

As the Director of Sales for Retailer Web Services I've had the pleasure of not only managing some of the most talented 

sales professionals in the web design and digital marketing business, but I am also privileged to manage relationships 

with a handful of executives who run some of the largest buying groups in the country. As time permits, I also work 

directly with some of the individual retailers with whom RWS serves. Prior to joining the RWS team 5 years ago I served 

in the following roles; Director of training (2 years), Senior Corporate Training Manager (10 years), District Sales 

Manager Advertising Sales (8 years), Advertising Sales Consultant (5 years), Retail Store Manager / appliances & 

electronics (6 years), Retail Sales Consultant / furniture & Mattress (2 years). 
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April Potter, Badcock Home Furniture and More 

Communication 101: Did You Hear Me? 

Monday, 2/10  – 2:00 PM 

April Potter, Sr. Director of Purchasing for the W.S. Badcock Corporation and Adjunct Professor with Florida Southern 

College and Polk State College, has over thirty years of experience as a supply chain and education professional in the 

supply chain field.  April’s teams work to provide quality product data and support customer demand daily, as they work 

to fulfill the W.S. Badcock company purpose of “Building lasting relationships by providing everyone the opportunity to 

fulfill their dream of making their house a home.”  April is a strong believer in teamwork, visibility, superior 

communication, continual process improvement, and working to build partnerships to increase success for all. 

On a personal note, April asks, have you ever wondered: 

Why do we park on a driveway and drive on a parkway? 

Why do we call it a hamburger when it is made from beef? 

Why do we call them apartments, when they’re all together? 

Why do you always find things in the last place you looked? 

Why do you put suits in a garment bag and garments in a suitcase? 

and finally, why isn’t it funny when you hit your funny bone? 

 

Kaustubh Pradhan, ServicePower Inc 

ServicePower HUB BMS: Manage efficiently and deliver effectively 

Monday, 2/10  – 1:00 PM 

Tuesday, 2/11  –11:00 AM 

Kaustubh Pradhan (KP) is the Head of Product Marketing & Strategy at ServicePower. He has had a successful career in 

Product Marketing, Management, and Sales of Technology for over 25 years.  As a technology leader, KP has worked for 

several technology behemoths, including Hewlett-Packard (HP) and Dell. At ServicePower, KP focuses on developing 

marketing initiatives and organizational messaging with full oversight responsibility that leads to new programs and 

sales channels. His collaborative style focuses on building relationships to produce highly effective partnerships, 

increased productivity, and favorable outcomes. A strong believer in the power of positive thinking in the community, KP 

regularly assists community members with effective mental health techniques. He lives in Northern Virginia with his 

wife, two sons, and his dog MOMO. In his free time, KP loves to hike in the mountains, volunteer, read, watch movies 

but can also be found on long motorcycle rides on hilly country roads. 

 

Nate Puplis, Nationwide Marketing Group 

Let's Talk Chat! How to Use Chat to Drive Sales 

Monday, 2/10  – 4:00 PM 

Wednesday, 2/12  – 8:00 AM 

Nate Puplis has been an advocate of independent retailers and family owned businesses for over 20 years. During his 

time in the field as Member Support Manager to his time with the Nationwide Digital team, he actively strives to find 

new solutions for retailers to thrive on their own terms. 
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Mark Quinn, Dos Marcos and Spink & Co. 

Member 2 Member Roundtable:  Recruiting and Retaining Team Members 

Sunday, 2/09  – 2:00 PM 

 

Mattress University Session #2 

Monday, 2/10  – 3:00 PM 

Who Are You And Who Do You Want To Be? 

Tuesday, 2/11  – 8:00 AM 

Tuesday, 2/11  –11:00 AM 

Mark Quinn is a co-founder, president and CEO of Spink & Co, a luxury “farm-to-bedroom” mattress line produced with 

materials grown on the company’s 300-acre farm in the countryside of Yorkshire, England. 

Prior to bringing Spink & Co to the United States, Mark was no stranger to the bedding industry. He previously held 

executive positions with several major bedding manufacturers including Sealy Mattress Co., Serta, Inc. and Leggett & 

Platt. Mark worked in marketing and business development with some of the top mattress retailers and bedding 

producers in the United States and created record breaking programs inside several distribution channels domestically 

and internationally including wholesale clubs, shop television, sleep shops, e-commerce retailers, department stores and 

furniture stores. Throughout the course of his career, he has designed several state-of-the-art products, which he holds 

patents for including the very first high-tech mattress featured at the Consume Electronic Show in Las Vegas that 

measured bio-metric feedback and quality of sleep. In addition, he played a critical role in the development and 

popularization of the hybrid category in the bedding industry. Backed by breakthrough sales and marketing programs, 

Mark’s innovative thinking and passion for sleep products has resulted in tremendous top and bottom line growth. 

Mark continues to push the industry as a thought leader through his successful blog Q’s Views found at mquinn.com and 

is also the co-host of the Dos Marcos podcast found on Dosmarcospodcast.com 

Mark is married to Bridget Quinn, lives in Joplin, Mo., and is the proud father of two teenagers. 

 

Frank Rebel, AT&T 

AT&T 101: Add AT&T to your business - more money, more customers, less time! 

Sunday, 2/09  – 4:00 PM 

Tuesday, 2/11  – 9:00 AM 

Frank Rebel is the Director of Sales for AT&T and the business leader in charge of the Nationwide / AT&T Partnership.  

 

Reid Robson, Lockton Affinity 

Thrive with Proper Business Insurance Coverage 

Tuesday, 2/11  – 7:00 AM 

As a producer, Reid is responsible for client advocacy, team leadership and overall account management. He will provide 

support and guidance to Nationwide Marketing Group dealers for risk management and strategic planning. Reid works 
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closely with our program executives (Kevin Johnson) to deliver all aspects of the program performance and customer 

service. 

 

Luke Rockwell, Aflac 

Voluntary Benefits - Free For Your Business! 

Sunday, 2/09  – 1:00 PM 

Monday, 2/10  –12:00 PM 

Luke Rockwell has 15 years of experience in the Enhanced Voluntary Benefits for the Small Business market.  Luke and 

his team specialize in helping companies reduce business expenses and taxes while providing valuable employee 

benefits at no cost to the company.  Employee benefits have been proven to increase employee morale, productivity, 

improve recruiting and decrease turnover. Based out of Chicago but working nationally, Luke and his team are 

consistently ranked #1 in Aflac companywide and have successfully implemented Aflac Benefits in thousands of 

companies.  Additionally, their proven business solutions are rolled out in an efficient manner that does not disrupt 

company productivity.  Lastly and most importantly, Luke and his team are proud to support the Aflac Duck's 

philanthropic efforts of eradicating all childhood cancer and blood disorders. 

 

Ron Romero, Nationwide West 

Member 2 Member Roundtable:  Product Protection Success 

Tuesday, 2/11  –11:00 AM 

Presenter Details Coming Soon! 

 

Frank Sandtner, Nationwide Marketing Group 

Business Services:  Ask Me Anything! 

Monday, 2/10  – 4:00 PM 

 

Frank Sandtner has spent the last ten years developing, launching, growing and refining services for independent 

retailers.  These services are broadly defined as Member Services or Business Services.  He has a passion for solutions 

that grow average ticket size, simplify operations, or lower cost for retailers.  Frank enjoys seeing retailers enhance their 

success through Nationwide’s many financial services, product protection services, and any of the other 100 services 

offered to members of Nationwide Marketing Group.  Prior to Nationwide Marketing Group, Frank has an extensive 

background in leadership and general management roles in the wireless phone and mobile data space.  Frank was 

directly involved the launching new cellular markets in the early days of cellular phones. 
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Andrew Schlesser, Sweet Dreams Mattress 

HELP! Understanding Social Media in 2020 - A Nationwide Dealer Roundtable 

Monday, 2/10  – 2:00 PM 

With over 12 years experience at Sweet Dreams, Andrew, aka the “Mattman”, currently works as a location manager but 

also in the design and plan of the social media strategy. 

 

Kevin Schloesser, Nationwide Marketing Group 

Exchange 2.0 

Tuesday, 2/11  –11:00 AM 

Wednesday, 2/12  – 9:00 AM 

Ensures members have access to the eXchange and updates member eXchange profiles with their respective distributor 

account numbers and turns on authorizations for restricted brands.   Responsible for updating site content including 

distributor offerings, brand assets, and other information relevant the members.  If there's a question, or an issue, Kevin 

is the point person to get you an answer or resolve any issue. 

 

Paul Sherman, Sherman’s 

Hyper-Local and Hyper-Focused:  Beating the Online Giants 

Tuesday, 2/11  – 8:00 AM 

If you’ve been a member of the independent retail family since before yesterday, you’ve likely heard of Paul Sherman, 
the second-generation owner of Sherman’s, which operates 4 locations across Central Illinois.  

Paul doesn’t know anything about pop culture, social media, millennials, football, or other trivial things. What he does 
know is retail. His entire life has revolved around it. From humble beginnings remodeling Sherman’s first, single-store 
showroom over 40 years ago to now heading a remarkable organization consisting of over 190 employees, Paul has 
navigated this changing world with a knack for hitting big box and online retail where it hurts. His parents, Jack and 
Sharon Sherman, taught him early on that retail success involves meeting people where they are; with a humbled, 
individualized approach that big box could never dream of achieving.  

A proven teacher with the heart of a student, Paul believes in being deliberately developmental. His love of learning and 
understanding drives him to spread the same ambition throughout his organization. Unafraid of failure and armed with 
the audacity to change, Paul’s leadership style can be defined simply as, “We do what we say.” Under his direction, 
Sherman’s will never make a promise it can’t keep, and it makes a lot of promises.  

As if all that wasn’t enough, he’s also really good at math and spreadsheets. 
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Zachary Shilen, Leather Italia USA 

The Benefit of Selling Leather at Retail 

Sunday, 2/09  – 2:00 PM 

Tuesday, 2/11  – 7:00 AM 

Zachary Shilen has been at leather resource Leather Italia for only a little over three years, but already he has made big 

waves, helping to bring energy and a fresh perspective to the more than 20-year-old company. 

His motto is “Always be a leader, never be a follower”. “I have only been in the industry a few years, but I want to use 

being new and having that young energy to my advantage”, said Shilen. 

Shilen, who graduated from North Carolina State University in 2015, started his sales career in the medical equipment 

field. Before he took the job, though, he initially asked Leather Italia's CEO Michael Campbell for a job at the company. 

“He told me no, and that geared me up to go out and try and find something else big to do”, said Shilen. 

After about a year with Tactile Medical, Shilen asked again, and Campbell agreed to let him be a part of Leather Italia 

USA. Today, Shilen is the company's vice president of sales and says he has no intentions of leaving the furniture 

industry or its people, which he says is his favorite part of working in furniture.  

“This industry has people of all ages, and it's all about connections. I enjoy getting to know people and making those 

industry friends.” 

 

 

Brad Smith, Serta Simmons Bedding 

Your insight to the new 2020 Serta and Beautyrest products 

Sunday, 2/09  – 3:00 PM 

Tuesday, 2/11  – 7:00 AM 

Brad is Senior Sales Manager, Buying Groups at Serta Simmons Bedding (SSB).  He is responsible for helping independent 

retailers successfully enter bedding category and grow their bedding sales through SSB partnerships.  Brad has had 

several roles over 14 years at SSB including sales, marketing, merchandising and sales education.  Prior to working for 

SSB, Brad was a Bedding Specialist & Buyer for a large retailer in Minnesota.  Brad has 13 years of retail mattress 

experience and 27 years total in the mattress industry.  

 

 

Joshua Sowards, Tempur Sealy 

Generational Selling:  Hitting the Mark with Millennials 

Sunday, 2/09  – 2:00 PM 

Tuesday, 2/11  – 8:00 AM 

Joshua is a 22-year marketing veteran with 13 years' experience in the furniture/bedding industry. A marketing 

generalist, he has spent the last decade working cross functionally to identify, understand and apply new trends and 

refine best practices in driving traffic, converting shoppers and building customers for life. 

Focused on leveraging third-party agencies and Tempur Sealy's own consumer journey insights, Joshua helps TSI's 

largest customers make the most of their marketing efforts. 
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Mark Spear, The Legacy Companies 

Expanding your business into a new product segment; new customers and unprecedented growth! 

Tuesday, 2/11  –11:00 AM 

Mark Spear has a demonstrated record of accomplishments derived from 24 years of various sales management 

positions at Whirlpool Corporation.  Some relevant positions during his tenure were Merchandising Manager, Sr. Sales & 

Operations Manager and his most recent position was National Account Executive for Nationwide Buying Group where 

he made substantial contributions to ensure some of the lasting success we enjoy today.  Since then he has accepted a 

position as National Sales Manager for the Legacy Companies.  He is responsible for domestic retail sales for the Maxx 

Ice/Maxx Cold brands and development and expansion into existing and new channels.  He envisions commercial 

appliances as the single largest opportunity for our group and wishes to partner together help you grow your overall 

market share and profitability in 2020. 

 

Rob Stott, Nationwide Marketing Group 

NextGen Group Brainstorming 

Tuesday, 2/11  – 3:00 PM 

Rob is the corporate communications manager for Nationwide Marketing Group. In addition to managing public 

relations and social media for Nationwide, Rob leads production of Independent Thinking, Nationwide's member 

magazine, and works to develop new programming initiatives to broaden Nationwide Marketing Group's 

communications efforts. He's already launched the brand new Independent Thinking Podcast and is working to 

reinvigorate Nationwide Marketing Group's NextGen group. 

 

Michael Thompson, Corsicana Mattress Company 

Why Corsicana "The Inside Story" 

Sunday, 2/09  – 1:00 PM 

Tuesday, 2/11  – 9:00 AM 

Michael Thompson, CEO - continues leading transformation of Corsicana Mattress. Will provide insight of industry & 

Corsicana Mattress for 2020. 

 

Chris Tyrrell, Lockton Affinity 

Exclusive Nationwide Member Group Health Plan 

Tuesday, 2/11  – 1:00 PM 

Chris Tyrrell leads the employee benefits practice at Lockton Affinity.  In his 14 year insurance career Chris has 

developed his expertise in creating valuable employee benefit programs for his practice and clients.  He is passionate 

about building solutions that are a positive impact for employers and their employees.  His leadership of his team at 

Lockton Affinity reflects that same passion.  This  shows through in the 95% client retention rate the Lockton Affinity 

practice maintains. 
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Nick Valenzuela, Forno / CTM Household Appliances Inc. 

Introduction to Forno 

Monday, 2/10  –12:00 PM 

Nick has been working in the major appliances industry for over 5 years, and has specifically focused on affordable 

professional style appliances throughout his career. He is currently directing the US retail & wholesale distribution 

operations for Forno as their National Sales Director. 

 

Jill Vonier, Site On Time 

Social Media 2.0: Facebook, YouTube, Instagram and more 

Tuesday, 2/11  – 7:00 AM 

Wednesday, 2/12  – 8:00 AM 

Presenter Details Coming Soon! 

 

 

Joe Walz, Nationwide Marketing Group 

Marketing to Existing Customers:  Email Marketing is About More Than Just Selling 

Tuesday, 2/11  – 1:00 PM 

Wednesday, 2/12  – 9:00 AM 

Joe Walz recently joined the Nationwide Marketing Group team from ServiceMaster working on brands like Terminix 

and American Home Shield where he spent the last several years working on both brand marketing and customer 

experience marketing focusing on the customer relationship journey to improve customer retention. He has also spent 

many years working in the advertising agency world building cross-channel marketing campaigns for brands like FedEx, 

International Paper, and Hilton Brand Hotels. Joe also enjoys graphic design as well as filming and editing online video 

content. While he enjoys marketing, Joe's real love is his wife Kirie and two daughters Lilie and Luisa. 

 

Peter Weedfald, SHARP Home Appliances 

SHARP Appliances, 2020 Strategy & New Product Introductions 

Monday, 2/10  – 2:00 PM 

Tuesday, 2/11  – 8:00 AM 

As the senior vice president of Sales & Marketing at Sharp Electronics Marketing Company of America (SEMCA), Peter 

Weedfald is in a rare position in which he oversees sales and brand/digital marketing for both Sharp's U.S. Home and 

Commercial Appliance businesses. 

By aligning sales and marketing as one, Peter has helped New Jersey- based Sharp Home Electronics Company of 

America focus on furthering its commitment to health, wellness and Simply Better Living by bringing highly relevant 

product offerings to consumers and businesses. 
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Prior to SEMCA, Peter was the executive vice president of sales and marketing for Samsung Electronics in the U.S. and 

has also held senior executive roles as President of Gen One Ventures, SVP, CMO of Circuit City, EVP of ViewSonic Corp. 

and media company VP, Executive Publisher for the Ziff-Davis Publishing Company. 

Peter is an avid and energizing keynote presenter, and author on topics in sales, marketing, technology, digital 

advertising and business leadership. His latest industry-centric book, Green Reign Leadership, is sold in over 11 countries 

with proceeds donated to various children charities. 

 

Dave Weiss, Sherman’s 

HELP! Understanding Social Media in 2020 - A Nationwide Dealer Roundtable 

Monday, 2/10  – 2:00 PM 

Hyper-Local and Hyper-Focused:  Beating the Online Giants 

Tuesday, 2/11 – 8:00 AM 

Dave began his career at Sherman's over 12 years ago as a Salesperson.  He has worked in management, merchandising, 

and currently as Marketing Manager for the last 5 years. 

 

Mike Whitaker, Nationwide PrimeMedia 

Member 2 Member Roundtable:  Recruiting and Retaining Team Members 

Sunday, 2/09  – 2:00 PM 

Employer of Choice:  How who you are impacts who you'll hire 

Sunday, 2/09  – 3:00 PM 

Nationwide Marketing Group’s Executive Leadership Summit:  What it is, why it matters, and why YOU should attend! 

Sunday, 2/09  – 4:00 PM 

Nationwide PrimeMedia’s Mike Whitaker brings a unique mix of experience, humor, and passion to live sessions 

delivered across North America each year. As a Millennial business leader, Mike cut his 21st century retail skills leading a 

sales team of hundreds, across over a dozen locations, and sales of hundreds of millions. Since joining the PrimeMedia 

team in 2014, Mike has accepted responsibility for all educational initiatives for the Nationwide Marketing Group, 

chartering the Nationwide Learning Academy. In his live sessions, Mike shares the latest in consumer data, trending and 

successful best practices from retailers across North America, and fresh new ideas that will grow your business. Mike’s 

real–world experience and high–energy style offer a fun and engaging session where you’ll be challenged, inspired, and 

informed, giving you more advantages and programs to gain an unfair share of your marketplace, developing customers 

for a lifetime through unprecedented guest experiences. 

 

 

 

 



Nationwide Learning Academy Presenter Biographies 

 
Whirlpool Team , Whirlpool Corp. 

KitchenAid and Maytag Dishwashers:  The Latest Innovations 

Monday, 2/10  – 1:00 PM 

It's Here!  NEW Whirlpool and Maytag Top Load Laundry 

Monday, 2/10  – 2:00 PM 

Whirlpool Suite and Attachment Sales 

Monday, 2/10  – 3:00 PM 

Presenter Information Coming Soon! 

 

Davis Whitworth, Corsicana Mattress Company 

Why Corsicana "The Inside Story" 

Sunday, 2/09  – 1:00 PM 

Tuesday, 2/11  – 9:00 AM 

Davis Whitworth, National Accounts Executive with 30+ years in the Bedding Category leads corporate partnership 

between Nationwide Marketing Group, Nationwide Marketing Group-Southwest & Corsicana Mattress. Will provide the 

Inside Story of Corsicana Mattress. 

 

Don Wilson, LG Appliances 

Your Inside Track with LG Appliances:  New Products, Innovations and Promotional Plans to Drive Your GROWTH in 2020 

Sunday, 2/09  – 4:00 PM 

Monday, 2/10  – 2:00 PM 

Don Wilson is an experienced leader across the manufacturer and retailer sectors of the appliance industry. Don has 

worked for three different appliance manufacturers and held a variety of sales leadership positions. Don is currently Sr 

Director of Regional sales for LG Appliances for U.S. division. 

 

Kaliska Wootton, Site On Time 

What does success look like? Understanding your digital return on investment. 

Tuesday, 2/11  – 9:00 AM 

Kaliska is currently on the digital marketing team at Site On Time. She works with members to create and implement 

digital marketing strategies. What she enjoys the most about her role is bringing together data, strategy, and design to 

create compelling marketing campaigns. For Kaliska, the most exciting and challenging aspect about being a digital 

marketer is how quickly the digital industry changes. The customer and what they want from companies is constantly 

adapting. Additionally, the tools and technology marketers use are always being updated and improved. She has worked 

in the digital marketing industry for over four years and have already seen huge shifts. She has had the opportunity to 

work in-house directly with companies, as well as with agencies. What has remained a constant is the value that 

reporting provides to stakeholders, which is why she is excited to present this course. Outside of work, Kaliska loves 
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traveling and going on excursions in Northern California where she lives!  When she is home her favorite thing to do is to 

find a great movie to enjoy with her pup Duke. 

 

Chad Yanzito, Speed Queen 

Most Profitable Laundry Solution 

Monday, 2/10  – 1:00 PM 

Monday, 2/10  – 3:00 PM 

Chad has over 10 years of experience in the appliance industry and 9 years with Speed Queen. 

 

 

 


